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US Online Grocery momentum continues - April sales up 37% over March surge 
Brick Meets Click/Symphony RetailAI study benchmarks on-going growth  

 

Barrington, IL, April 28, 2020   
 
Online grocery sales for home delivery and store pickup in April 2020 reached a new record of 
$5.3 billion for a 30-day period which represents a 37% increase over March sales, according to 
the latest Brick Meets Click/Symphony RetailAI Online Grocery Survey conducted April 22-25. 
The research is part of Brick Meets Click’s monthly monitoring of COVID-19’s impact on online 
grocery.    
 
This significant month-over-month sales growth for April was driven by a combination of 
factors. First, a 33% increase in the total number of online orders made per month, and second, 
a 3% increase in order size from $82 to $85 as households continue to stock up on essential 
products.  
 
The number of active online grocery shoppers who received a home delivery or store pickup 
order grew slightly more than 1% versus the previous month, bringing the total number of US 
households shopping online for groceries to about 40 million for April.  These online shoppers 
placed an average of 1.6 orders for either delivery or pickup during the past 30 days compared 
to 1.2 orders during March.  
 
Shopper satisfaction improved only slightly during the month based on the likelihood to shop 
from the same service provider again. In April 50% of households said they were likely to shop 
the same provider again compared to 47% in March. This reflects the reality that current 
shopping experiences are still challenged by out-of-stocks and limited availability for pickup and 
delivery time slots as demand continues to outpace capacity.  
 
The April research provides fresh insights into the motivators contributing to the observed 
changes in shopping behavior related to home delivery or store pickup of grocery orders, both 
in the present and likely into the near future.  

• Fear of contracting the coronavirus - 47% of all the households surveyed reported a high 
level of concern about getting the virus.  

• Recent loss of income - 39% of all respondents reported a 25% or greater drop in their 
monthly income compared to the January/February 2020 time period. This represents 
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an estimated 49 million households, a number that goes well beyond unemployment 
figures since many of these people still have work, but they are just earning less.  

 
"These two factors are particularly important for retailers to understand,” says David Bishop, 
partner at Brick Meets Click. “The level of concern that customers have about health affects 
how they choose to shop – online or in-store – and the loss of income impacts where 
consumers shop and what they buy."  
 

The new Brick Meets Click/Symphony RetailAI study delivered some good news along with a 
challenge for brick and mortar retailers offering delivery and/or pickup services to their 
customers. The results found that 26% of the households that had not bought groceries online 
in the last 30 days said they were extremely or very likely to try online shopping in the next 3 
months.  
 
“The ongoing shifts in spending mean that retailers will need to work carefully in applying 
historical sales data to forecast future sales, if they are going to be accurately aligned with 
shoppers,” said Kevin Sterneckert, Chief Marketing Officer of Symphony RetailAI.  “True 
demand, which includes lost sales and other characteristics beyond transactions at the register, 
is crucially important here. Today’s retail Winners will be those that best understand their 
customers and can meet and exceed their expectations the fastest.” The Symphony RetailAI 
COVID-19 Hub reveals curated insights and recommendations using their AI solutions and 
consumer data across thousands of stores and millions of households across North America and 
EMEA. 

Upcoming Webinar 

COVID-19 Grocery Shopping Update: Fresh insights and implications for retailers 
Tuesday, May 12 at 11:00 am CT   

The Brick Meets Click/Symphony RetailAI Online Grocery Shopping Survey benchmarks COVID-
19’s ongoing and significant impact on grocery sales. Learn what these shifts in spending mean 
for grocery retailers through perspective and guidance provided by Brick Meets Click and 
Symphony RetailAI. Register here. 

About this consumer research 

Brick Meets Click conducted an online survey on April 22-24, 2020 with 1,651 adults, 18 years 
and older, who participated in the household’s grocery shopping.  Results were adjusted based 
on internet usage among US adults, 18 years and older, according to the Pew Research Center, 
in order to account for the non-response bias associated with online surveys.   Responses were 
also weighted by age to reflect the national population of adults, 18 years and older, during 
each respective year, according to the U.S. Census Bureau.  The March 2020 results were based 
on a similar methodology that included a sample of 1,601 that was completed March 23-25, 
2020. 
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About Brick Meets Click  

Brick Meets Click is a strategic advisory firm that focuses on how digital technology and new 
competitors are changing food marketing and sales. Founded in 2011, its guidance helps 
retailers, manufacturers, and suppliers adapt and find new sources of growth by better 
understanding the shifts in the marketplace and where opportunities exist to grow sales and 
profits. Visit brickmeetsclick.com to learn more.   

About Symphony RetailAI 

Symphony RetailAI offers the FMCG industry’s only integrated AI-enabled marketing, 
merchandising and high-performance supply chain solutions for retailers and CPG 
manufacturers designed with customer insights to fuel recommendations for profitable growth. 
Founded on CINDE and GOLD enterprise solutions, Symphony RetailAI’s innovations span the 
retail value chain from agile merchandising, promotion optimization, personalized marketing, 
fresh food and store management, to demand forecasting and inventory management. A strong 
global partner ecosystem helps us serve more than 1,200 organizations worldwide – including 
half of the world’s top 30 grocery retailers and all top 25 global CPG manufacturers – all 
through the Symphony Retail Cloud, driven by Microsoft Azure Cloud. Symphony RetailAI is a 
SymphonyAI company. For more information, visit symphonyretailai.com. 
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