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Dave Nazaruk is Senior Vice President, Sales for PlusNetMarketing, a rewards and loyalty 
marketing company with specialized expertise in helping retailer and brand clients activate and 
continuously engage Health Seeker shoppers in their health and wellness programs. 
 
Dave’s 25-year career includes senior level appointments in a variety of sales, marketing, and 
business development roles at leading healthcare information and technology companies.  The 
last 8 years of his career have been focused entirely on the retail sector, working with retailers 
and wholesalers and their vendor partners to create and deliver targeted, private-labeled 
consumer health marketing and communications programs to their health-conscious consumer 
populations.  
 
In recognition of his extensive work and keen insight for capitalizing on consumer health trends, 
Dave has been tapped as a featured keynote speaker and expert panel participant at various 
retail industry conferences, as a member of FMI’s Health & Wellness Advisory Council, and as a 
featured columnist in leading retail trade publications and e-newsletters. 
 
Dave is also the author of white papers on the growing opportunity for food and drug retailers to 
enhance the health and wellness of consumers – adopting it as an integral part of their marketing 
messages and core missions to increase shopper loyalty and drive sales volume. 
 

Latest Papers: 
 
Health Care Reform: Opportunities for Food & Drug Retailers. October 2010 
By Dave Nazaruk, PlusNetMarketing, Inc. 
 
Food and drug retailers have a window of opportunity to transform health care in the U.S. by 
providing broad-based health management programs aimed at wellness, through disease 
awareness, prevention and management – especially in the crucial areas of obesity and 
medication adherence – at a scale that would effectively dwarf all other health care organizations 
and media outlets currently competing for share of voice, new models of care, advertising dollars, 
and emerging new business opportunities in the consumer health care space.  This paper 
outlines specific ways for retailers to capitalize on four of the biggest trends in health care by 
leveraging their unique Relationship, Routine and Reward touchpoints with consumers. 
 
Retailing’s Critical Role in Revolutionizing Health Care and Revitalizing the Economy: a 
blueprint for improving consumer health and wellness, transforming the health care 
industry, and energizing the U.S. economy through retail.  May 2009 
By Dave Nazaruk, PlusNetMarketing, Inc. 
 
Synthesizing the author’s primary research, observations and analysis about the current health 
care crisis, the paper examines food and drug retailers’ efforts to leverage emerging trends and 
offering a compelling vision for how retailers utilizing data- and incentives-driven technologies can 
both profit and literally transform the nation’s health care delivery system. 
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