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June Online Grocery Sales for Delivery & Pickup Climb to $7.2 Billion  

Brick Meets Click/Mercatus survey defines new competitive realities in online grocery retail 
 

Barrington, IL, July 6, 2020   
 
U.S. online grocery sales reached $7.2 billion in June, a 9% increase over May, as 45.6 million 
households used delivery and pickup services to satisfy a larger portion of their grocery needs, 
according to the Brick Meets Click/Mercatus Grocery Survey fielded June 24-25, 2020. 
Additionally, order frequency grew from 1.7 to 1.9 orders per month for active households, 
illustrating that the role of online grocery continues to expand in an increasing number of 
households.   
 
The growth of total sales in June was fueled by increased concerns about the coronavirus and 
additional online fulfillment capacity across the markets: 
 

● In June, 44% of all households reported high levels of concern about someone in their 
household contracting COVID-19, up two percentage points from the previous month. 
The increase was almost entirely driven by a 9% increase among shoppers in the over-60 
age segment since May.  

● The capacity for online order fulfillment via pickup and home delivery increased as more 
retailers, especially independents, launched services, as larger chains aggressively 
worked to offer both delivery and pickup options, and as retailers added labor or 
improved pick productivities via tech solutions.   

 
“Many grocery retailers have demonstrated amazing agility since the health crisis started, 
building surge capacity to better meet the astronomical growth in demand for shopping 
online,” explains David Bishop, partner and research lead, Brick Meets Click. “This increase in 
online grocery capacity has flipped the equation. Today as shoppers have more choice, the 
increased capacity is now actually enabling the continued growth of online grocery.”  
 
The likelihood for a shopper to use a specific online grocery service again within the next 30 
days sits at 57% and showed only a small improvement, climbing less than one percentage 
point from May to June. While any improvement is a positive step in building customer 
engagement, June’s level is still far below the pre-COVID repeat rate that stood at 74% during 
August 2019, according to earlier Brick Meets Click research.   
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“As grocers adopt or adapt eCommerce offerings to meet shopper demand, it’s imperative that 
they consider the entire customer journey in order to capture repeat shoppers,” said Sylvain 
Perrier, president and CEO, Mercatus. “When evaluating potential eCommerce platform 
providers, grocers must assess the complete ecosystem of partners and their capabilities, from 
digital advertising to picking and fulfillment, and the impact of those relationships. Grocers 
should look to partners who help them retain shoppers and increase revenue with each of 
these capabilities, rather than diluting their brand and bottom line at every customer 
touchpoint.” 
 
The June survey also found that interest in receiving an online grocery order (via pickup or 
home delivery) rebounded slightly, with 32% of all households (active online grocery shoppers 
or not) being extremely or very likely to use a service within the next 90 days, up two 
percentage points from May. This interest was strongest among households who used these 
types of services in June with 57% indicating that they are extremely or very likely to do so as 
compared to 17% of the non-active households.   
 
“Even though some retailers have seen sales decline within their respective business, the new 
reality of increased capacity across the market – and related greater choice (or options) for 
shoppers – means that all grocery retailers will need to accelerate their efforts to make 
shopping online even more seamless to thrive going forward,” states Bishop. 

About this consumer research 

Brick Meets Click conducted the online survey on June 24-25, 2020 with 1,781 adults, 18 years 
and older, who participated in the household’s grocery shopping. Results were adjusted based 
on internet usage among U.S. adults to account for the non-response bias associated with 
online surveys. Responses were also weighted by age to reflect the national population of 
adults, 18 years and older, according to the U.S. Census Bureau. Brick Meets Click used a similar 
methodology with each wave in terms of survey design, timing, and sampling: May 20-22 
(n=1,724), April 22-24 (n= 1,651), and March 23-25 (n=1,601).   

About Brick Meets Click   

Brick Meets Click is a strategic advisory firm that focuses on how digital technology and new 
competitors are changing food marketing and sales. Founded in 2011, its guidance helps 
retailers, manufacturers, and suppliers adapt and find new sources of growth by better 
understanding the shifts in the marketplace and where opportunities exist to grow sales and 
profits. Visit brickmeetsclick.com to learn more.   

About Mercatus 

Mercatus is the authoritative voice for food retailers who want to strengthen their relationship 
with shoppers in a digital space. Mercatus helps leading grocers get back in charge of their 
eCommerce experience, empowering them to deliver exceptional branded omnichannel 
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shopping experiences end-to-end, from store-to-door. Our expansive network of more than 50 
integration partners allows grocers to work with their partners of choice, on their terms. 
Together, we help clients create authentic digital shopping experiences with solutions to drive 
shopper engagement, grow share of wallet and profitability, and quickly adapt to changes in 
consumer behavior. The Mercatus Integrated Commerce® platform is used by leading North 
American retailers, including Weis Markets, Save Mart brands, Brookshire’s Grocery Company 
brands, WinCo Foods, Smart & Final and others. Mercatus is headquartered in Toronto, Canada. 
 

 
 


